How To Put Together Your Fitness Segment
You have the TV gig… Congrats!  Now you need to wow the news reporters, the producers, and the viewers.  You probably already have a topic because of your press release, but if you think of a similar topic, many times you could change it and they would be fine, just ask a few days before hand.

If you are doing a live shot at their TV station, I highly recommend bringing one of your most successful clients in who has lost lots of weight and has a great before and after picture.  You can’t go wrong with this, and will help establish great credibility with the audience, and your client whom you bring on, will be so happy and probably stay with you for life.  Have your client send you a before picture a few days before and then email that to the producer who is doing the story.  Also have your client bring in some before pants.  Remember, visuals are so important.  Say your topic is “The 3 best butt exercises nobody is doing.”  Have the first minute be spent on your client’s story and what specific changes they made and then transition into having them demonstrate the 3 butt exercises.  If you have watched my TV segments you will see I use this format very frequently and it always does well.

At the end of the segment try to say something like, “I have a very special report I would like to give to all of you listening, it is a 8 page report on how to create the perfect butt.  All you have to do is go to www.xxxxxx.com and download it.”  That report would be the opt-in for your newsletter.

Having a call to action is huge and will get a 3-4X greater response to your website and opt-in compared to not saying anything at all.  Sometimes news stations won’t like you to do this, but if you can make it quick and to the point and you are giving something FREE away it should be ok.

There are obviously hundreds of different segment formats you can use, but I have found this to be the easiest and receive the best response.  I have given you over 50 examples of segments I have done, so go back and check them out to see what would work best for your target demographic and style.  Even if you aren’t in the mom niche or the fat loss niche, the principals still stay the same.  Deliver good content, in an entertaining and informal way, and sneak in social proof wherever you can to get credibility.
