Modular 3 Overview
Hopefully by now you have been able to book your first TV appearance.  It would be too optimistic to think 100% of you will book a TV segment within the first couple weeks.  If you haven’t yet been successful there are a few things you must do.  The first is to follow up again with those contacts that responded back to you in some way.  Continuing to reach out to them will eventually pay off.  Sometimes the timing just isn’t right, so be persistent and go in with a giving hand.  The bigger your TV market, the more challenging it will be, but once you get on, the larger the reach and potential.   The second thing you need to do is go back to modular one and revamp things.

I would encourage you to go back to your contact list that you made and see if you can expand that to any others.  If you can, add them to your spreadsheet and send them out the press release just like you did the first time.

Next you want to come up with a different story idea and hook.  It has been about a month since your last press release, so find something going on in the news or tie it in with a holiday coming up.  Write the press release and submit is just like you did the first time and follow up like recommended in the first two modules.

Another trick you can use is to ask some of your star clients to write into the show and share their story and talk about how you or your programs have changed their lives.  Then you can use this testimonial (get permission), and do a story on your blog about it, to repurpose it.  If your client is someone who doesn’t have much time, offer to write it for them and have them just add or delete what they want.  Another idea would be to keep it a little more generic and have the client talk about why they like your program so much and why it is unique.  If you can get about 5-10 of your clients to all write different but similar stories and have them email your top 5-10 contacts, your chances of getting on TV increase dramatically.  TV anchors and producers value the advice and suggestions of their viewers. 

If you have booked your appearance it is now time to make sure everything goes smoothly and without a hitch.  I have provided checklists to follow to make sure you don’t leave anything out.  Once your segment has been aired, your next goal is to get back on again and leverage the exposure.  I will share with you the most effective ways to do both.

As module 3 comes to an end, it really isn’t the end.  This is a continuous cycle that needs to be done, in order to ensure constant exposure over multiply mediums and stations.  If you do things right, you will be able to get a weekly or monthly spot on a certain station.  If this happens great, but don’t let that stop you from seeking additional exposure on the other stations.  Remember, many people will only watch one news channel, so I would rather be exposed to all the channels instead of just one channel more frequently.
